Media Plan ‘Day Without a Bag’ 
Event Concept
On Dec.17, 2009, holiday shoppers throughout will be urged to forego the use of one-time use paper and plastic bags in favor of reusable totes. A coalition of environmental/community organizations, retail partners and government bodies will motivate consumers by handing out thousands of reusable bags and conducting on-site education at sites throughout county.
Spirit of Event

Emphasize that this is a positive day of education and action, encouraging residents to take an immediate proactive step to reduce waste and improve the local environment. Focus is raising consumer awareness and changing behavior. 

Event details

· Where the bag giveaways will be located, and how many bag giveaway sites there will be.
· Press conference s: when and where and who will be attending (elected officials, eco-minded celebrities, environmental leaders).  
· Media Advisory (see doc)
Coalition Partners

Media/Celebrities

· Celebrities involved? Environmental Media Association is a good place to start
· News and Radio: Contact the directors of public affairs to coordinate media and promotion.
Retail Partners
· Who will be supporting and signing on? Supermarkets, retail, independent stores, locally owned retailers?
Government

· Municipal departments and offices that will be supporting the day.

· City councils, and elected officials supporting.
Goals

· Build awareness about social and environmental costs associated with proliferation of disposable shopping bags in your target community via media outreach in English ,Spanish and other languages spoken in your target community.
· Drive citizen, retail and government participation on Dec. 17 

· Create groundswell so more consumers adopt reusable bags throughout the year
· Build on gains from  events in previous years to demonstrate momentum and popular support
Message Points (See Plastic Bag FAQ)
· Plastic bags now account for 4 out of 5 grocery bags distributed at U.S. stores.
 
· Consumers save taxpayer dollars, energy and the environment by taking reusable bags to stores

· Behavior can change – Ireland’s citizens reduced plastic bag use by 90% .

· The day is supported by broad range of retail, government and community groups.
Media hook
“A Greener Holiday” – fresh twist on typical end of year shopping story. During holiday season, we are giving a gift to consumers (a reusable bag) so they can give back (gift) to the environment. With New Year approaching, we want all shoppers to make resolution to adopt more sustainable practices year round.

Media schedule

Develop a media schedule, depending on resources and support, which can include…
· Online viral campaign to drum up citizen awareness and participation (ongoing)
· Official press releases announcing Day Without a Bag and partnership details
· Radio talk show segments – bags as part of larger story about public waste in county
· Community-based media/regional weeklies – consumer awareness building about day
· Media advisory
· Consumer dailies, with focus on  local retailer, group or activist making difference
· Business press – how retailers are working to incorporate more sustainable business practices
· Day of coverage at media sites – print, radio and broadcast
· Link to coalition webpage with event/partner details that are updated daily. 
� The Society of the Plastics Industry, Film and Bag Federation, “History of the Plastic Bag,” � HYPERLINK "http://www.plasticsindustry.org/IndustryGroups/content.cfm?ItemNumber=521#plasticbaghistory" �http://www.plasticsindustry.org/IndustryGroups/content.cfm?ItemNumber=521#plasticbaghistory� (visited Sept 10, 2009).


�Ireland Department of the Environment, Heritage and Local Government, “The Plastic Bag Levy.” � HYPERLINK "http://www.environ.ie/en/Environment/Waste/PlasticBags/" �http://www.environ.ie/en/Environment/Waste/PlasticBags/� (visited Sept. 10, 2009).





